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SINGAPOREAN ASSAULT ON ASIA’S HIGHEST VOLCANO!

Singapore June 6, 2006 - On June 12, Singapore’s own intrepid
mountaineer, David Lim, will travel to Iran to attempt to climb Asia’s highest

volcano — Mt Damavand.

Treacherous and steep, Mt Damavand rises 5671m above sea level and is
located 75 km south of the Caspian sea. Mt Damavand has claimed the lives

of many mountaineers with one fatality recorded already this year.

While Mt Damavand is challenge enough for most experienced mountain
climbers, David and his climbing partner — Singapore Permanent Resident
Grant Rawlinson — aim to become the first Singaporean expedition to reach

the summit via its hardest flank - the North East Ridge

And to compound the complexity and difficulty of the climb, David and Grant
will tackle the mountain without any support crew, guides or assistance. They

will have to rely totally on their own skill, equipment and survival instincts.

“Climbing a mountain without assistance is a true test of a climber’s ability and
mental power. There are so many things that can go wrong, but if you plan
the climb properly and keep your focus, you should be able to scale and
descend the mountain safely,” David said.

“It takes a spirit of adventure to attempt a climb like this. That’s why we have
again teamed up with Food Empire as our expedition sponsor. Food Empire

have been pioneers in the field on business, opening up new markets and



carving out new paths for other Singaporean companies. As a company, they

share our spirit of adventure,” said David.

Mr Tan Wang Cheow, Chairman and Managing Director of Food Empire said

he was pleased to again be supporting David on his quest.

“Food Empire sponsored David on the historic MacCoffee TienShan
Expedition in 2005, where he scaled three virgin peaks and gave them

Singaporean names to commemorate Singapore’s 40" National Day.”

“The location of Mt Damavand in Iran is also significant for Food Empire. Iran
is one of our emerging markets where our Klassno range of products is

increasingly popular among consumers,” Mr Tan said

To prepare for the assault on Mt Damavand, the team will first make a one
week acclimatisation trip to the Takth-e-Soleyman/Alam Kooh range of peaks

located 200km north west of Tehran.

Here David and Grant will climb several peaks in excess of 4000m peaks in
preparation for their ascent on Mt Damavand. During the acclimatisation week
the team will hone their mountaineering skills, including route finding, self-

sufficiency at high altitude and teamwork.

EXPEDITION SPONSORS:
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EXPEDITION ITINERARY (JUNE 12 —26)

Day 1 Tehran

Day 2 Tehran — Roudabarak and Vandarbon ( Alborz
mountains) 2000m

Day 3 Trek to Sarchal Shelter ( 3800m )

Days 4 -7 Ascents of 4000m peaks in the Takht-e-Soleyman/ Alam
Kooh region

Day 8 Trek out to Vandarbon

Day 9 Travel to Mt Damavand

Days 10 — 12 Alpine style ascent of Damavand

Day 13 Return to Tehran

Day 14 Full day in Tehran

Day 15 Flight to Singapore



DAVID LIM’'S RESUME

David Lim, is best known in Singapore for
leading the 1st Singapore Mt Everest
Expedition in 1998 which succeeded in placing
two members on the summit. The climb captured
the imagination of the entire country and helped
reset the parameters of what could be achieved
by the small, flat, tropical island nation. A week
after his return from Everest, he was totally
paralysed by the rare nerve disorder Guillain-
Barre Syndrome. Artificially ventilated for 42 days,
he spent six months in hospital before returning
home.

Though he was permanently disabled in both legs, he made a dramatic

comeback to climbing the world’s great mountains.

A leading regional mountaineer, David is well-known for pushing the limits -
climbing more difficult routes with minimal external support, and is a veteran
of 50 climbs and expeditions. Mountaineering successes include solo climbs
of Ojos del Salado ( Argentina , 6893m ), Aconcagua 6962m, alpine style, and
many firsts including ascents of three virgin peaks in Kazakhstan in 2005.

David was educated in Singapore and Britain; and graduated with a law
degree from Cambridge University. In the corporate world, he spent nearly a
decade in the media industry. David is author of the books “Mountain to
Climb” , and * Against Giants ” and now leads Everest Motivation Team Pte
Ltd, an organisation that delivers programmes designed to bring out the best
in teams through a combination of coaching, cognitive behaviour profiling,
and experiential learning. David and his team have delivered corporate
programmes and presentations in 13 countries and 23 cities worldwide.

GRANT RAWLINSON’S RESUME

Grant Lyndon Rawlinson, a New Zealander, is a
permanent resident in Singapore. Since arriving on
its shores, Grant has been an active athlete,
winning national colours in rugby, as well as a
coach for Singapore club teams.

As a mountaineer, his credits include climbs n the
New Zealand Alps, Mount Elbrus ( 5600m ),
Europe’s highest summit, and a difficult route on
Aconcagua ( Argentina 6962m ) — the Polish Direct
Route — which has never been attempted by
Singaporean climbers.



About Food Empire Holdings

SGX mainboard-listed Food Empire Holdings is a leading food and beverage company that
manufactures and markets instant beverage products, frozen convenience food, confectionery and
shack food.

Food Empire Holdings’ products are exported to over 50 countries in markets such as Russia, Eastern
Europe, Central Asia, China, Indochina and the US. The Group has 18 representative and liaison offices
in 18 countries including Russia, Ukraine, Kazakhstan, Uzbekistan, Iran, Poland, Turkey, Belgium,
Bahrain, Mongolia and Vietnam.

The Group’s core products include a wide variety of regular and flavoured coffee mixes and
cappuccinos, instant chocolate, instant breakfast cereal and flavoured fruit teas. Food Empire also
markets a refreshing range of confectionery, snack food such as dried calamari and potato crisps and a
delectable assortment of frozen convenience food that includes Asian delicacies.

Food Empire’s core brands are MacCoffee, Klassno, Hyson, FesAroma, OrienBites, MacCandy, Zinties
and Kracks. MacCoffee, the group’s flagship brand, has been consistently rated as a market leader over
the past few years and was recently ranked among the top three most popular instant 3-in-1 coffee
brands in the group’s core markets including Russia, Ukraine and Kazakhstan.

The company has won numerous accolades and awards including being ranked one of “The Most
Valuable Singapore Brands” in 2003, 2004 and 2005 at the national brand award organised by IE
Singapore. MacCoffee was also ranked one of “The Strongest Singapore Brands”. In 2005, Food
Empire Holdings was awarded the coveted Star Packaging Award for innovative design and packaging
of Zinties Ice Breeze Breath Strips and OrienBites Dim Sum Pack.

For more information on Food Empire, please visit www.foodempire.com
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